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Social Research Methodology
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Business Innovation and Technology Management for Competitive Advantage
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Social Research Methodology
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Business Planning
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Intensive English for Graduate Studies
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Economics for Business Decision Making
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Marketing Management for Competitive Advantage
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Social Research Methodology

72108U38398 AN UAUNNITATEIBIUTHIUUALIBIAUNINN19EI A9 N1TRUANTBY R
NINUNKN 2330un338 N3 dadAuazllsunsnaZagiunsimansiiioya nadansaeuuas
WATANTITINEUNTITUASE

Research methodology, quantitative and qualitative research in business, searching for

information, literature review, use of statistics and software packages for analyzing data, writing

research report, techniques for academic publication

137702 ﬂ'ﬁﬂ’iy’?nmzﬂ'lﬁﬁﬁﬂsLﬁ’ﬂﬂ"lsmeLmuvn\‘lb;sﬁ@ 3(2-2-5)

Accounting and Taxation for Business Planning

wann1snen1siayduazadeins n1stideyanienistmdiunisansunu n1saauas
nMaAfien N19dana n1sUfiRem nsasuanuaznisnanlanieuesdnig nnsiiasnzd
JUNITNU ﬂﬁiu%‘mﬁiﬁunu A9 NUNRAT (T N19919UKBA1E TLUUNITAUN AN 7Y &
Wanissaaula nstimallaglunstBuazniBenns uaznsdifnen

Accounting and taxation principles, accounting information usage for planning, controlling
operation, measurement operation, control and decision making within the organization, financial
statement analysis, cost management, profit planning, tax planning, accounting information system for

decision making, using technology for accounting and taxation and case study

137703 Asugenansiianisanaulantegsia 3(3-0-6)
Economics for Business Decision Making
nsUsrgndunaAaniaasygaansifianisdndulenisgsfaialiussquliinung
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Applied principles of economics for business decision making, decision making under scarce
resources and risks, managerial economics methods for sustainable competitive advantage, analytic

problem-solving tools and technology in local, national and global settings and case studies
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Leadership Organization and Human Resource Management
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UINN9B9ANISUATnINeNINTNYEsd uarnailfnen

Concepts and skills of leadership, collaboration and team building, complex problem solving
and decision making, conflict management and negotiation, concepts and theories of organization,
analysis of factors influencing organization, human resource management, factors in determining
human resources policy and planning, personal development, labor problems and circumstances,
regulations related to industrial relations, organization’s roles, relations in organizations management,

impacts of environment on changes and trends in organizational management, using technology for

organization and human resource management and case study
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Marketing Management for Competitive Advantage
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NALVNTEBINNIMUILFUAT NAYNTIIAT ﬂ@qwﬁmfiﬁ'ﬂmﬁmimmmmeﬁmnm'i NNIARIARUAT

U515 NIIARIATENINUILNA N198519R51RUAT N1saatanuilefieuaresulal Audasnds

waznsuntasiyanisdidnnsading n1slimaluladunisudnisniseann nsudnisnisaann

e FIANUAZARN NGB 559N LRTNTHIANE
Strategic planning and marketing management for competitive advantage, factors for

marketing decision and marketing research, consumer behavior, organization buyer behavior, market

segmentation, product strategy, new product planning and development, promotion strategy,
distribution strategy, pricing strategy, integrated marketing communication strategy, marketing of
services, international marketing, brand building, online and mobile marketing, electronic data
protection and security, using technology for marketing management, marketing management for

social and ethical dimensions and case study
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Financial Management for Strategic Decision Making

VANNITNNNTTRU NAYNENNTITRIULAZUITENAUIE n13dndnladnass ninains
U LLUUﬂx‘iﬁm‘iLLm@ﬁunuﬁmLﬁu@mu Tﬂ’i@ﬂ%’]dfﬁuﬂmu m‘m\mu‘i:ﬂzmqLLmﬂ’ﬁf%/m‘m@wqm
EEAIAIRIe) m‘mmu‘jwzﬁgmmzm‘ﬁﬂwﬁLﬁunuﬁzﬂzﬁgu wlaureniganeiiune N15ALSINAINIT
ANTUEMNTANINLEEY N19U5ZfINKNEN N1afAANTaNIInN1s@EnTze T An19n1T @ SUUsTRI0l
TassnsanuuaznsUsafingarigsfae nslimaluladlunisudnisnisiu winnssumnnnis @
UATNIHANEN

Principles of finance, finance and corporate strategy, resource allocation decision, cost of
capital, capital structure and financing, payout policy, mergers and acquisitions, long-term investing
and financing, short-term investing, risk management, performance evaluation, short-term financing
decision, capital budgeting and business evaluation, using technology for financial management

financial innovation and case study

137707 NNNUT 1(0-3-2)
Seminar
A15AUAN 1199590998983 A N15AATIZT N1TIREUIILITY NTHUARBN1TBAUI1BUAY
nsneuisdnontulssfumsdiuan il tunagafa tuifeqiu nsdmssitlymidugsia
ﬁqmwm‘mgﬁ@ AN NANTITHAUIAUALHINAITNVINAYNTU Searching, collecting data,
analyzing, report writing, presenting, discussing and answering questions on current business issues,

analysis of business issues in terms of economic, society, good governance and equity

137721 NISANEIAUAIIGILAMLEY 6 Miaafin
Independent Study
AN9ANATT N135903MEBYA 119398 NMFAATISALAZAIATIZA N19TEUIE9N NYdLENe
afvsny uarnsmaunwsnasddebuindiantediusnisgsie uaznisdnnis
Searching, collecting data, researching, analyzing and synthesizing, report writing, presenting,

discussing and publishing research paper on topics related to business administration and management
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Entrepreneurship for Start-up Business and New Venture
ArHnHauaruuafnnisiingisrnaunisgsfaanisndnuaznisaiaegsfiaing

MawBENnITIARagaia naruauntanisdendiitedudusznaunia nnsmasilaniarasniadu

Ausznounisgsfia nnseenuuunarliugluuugsfaninaaiunisol nnsdimalulad uas

uimnasuuntilunisasnegafa nisliiadasilolunismigafianiuunuada Business Model Canvas

ANFUFNITIAATUNITRN AIUNITARIAFTADR WAZNITIANTYU N1THINATDIYUATAUTHAS

nsn1adn anwsuRnTeusednnTueing sdusssnaasniafiugaznounts ngnanefifiet o

funisUsznaugsiaaniindnuaznisaiiegsiamal ngnaneilifeadasiunisszanyuann

maiaueelinduszne uazdueuuaznnassannndon tunnaaareinliudUss s
Definitions and concepts of start-up business and new venture, business establishment

preparation, entrepreneurship learning process, analysis of entrepreneurship opportunities, business

disruption designing and adjustment, technology and Innovation adoption for businesses, business
model canvas, financial management, digital market management, business networks and parters
creation, corporate social responsibility, ethics of entrepreneurship, laws related to start-up business
and new venture, laws related to initial public offering and process and preparation for initial public

offering
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Production Management and Control

ﬂ’?’i’]”l\iLLNHﬂW’iN@Wﬂ’]M%ﬁJ‘Qiﬁ@ ﬂ’m%'@ﬂm%mjmqmﬂmﬁLﬁ'm%@uﬁﬂmimumu
Tunamsan ﬂ‘sz‘uqum‘jmmﬁ’m?umiqwLLNum‘jm‘m N199T9NHUNTTUI LA TNT1TATHUIIN
N1FINUARNTNLINTLALNITUINITNIAINTINER N1TTARTITWNATINAANAN N1TINUNWAITH
faaniaingiu Teniaingiu uarieyaildiunissusuanfenisingAn nadededng A
ATHUNUNTTNAS N1TTARIFUITIENITNAR mamuauﬁ@ﬂﬁﬂumﬁmﬁm nN199n UazAninan
THN1FIIUNRNTHER

Production planning for business, linking information from relevant parties for overall planning,
standard process in production planning, sales and operations planning, resource planning and capacity
management, master production schedule, materials requirements planning, bill of material (BOM) and
information used for materials requirements planning, purchasing raw materials according to production

plan, sequencing in scheduling, production activity control, performance measurement in production planning

10
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Strategic Design and Analysis

WHIAAUATABNIT IHNITBBNUULIBINALNE IdRNBf U35 N1aBtaszianinuanien
fantsluuazafenan damuanisie wleuie Wmnnsuaznagniaasganaluaziusiieg
nradfus i ulunnunuuaznislssfiunadanisdeanagniifl oas19aanaInnga
TunnsutsiiisusziugRnnauazssAummng nnsdnnisansdsufeaswyaduiautasdnng
madnnadenagniifanuisdurasasdnanelianmuindosniasugie dan n1adesuas
walulagfwasuadt msdanisdenagngang fvsnzas

Theoretical framework and methodology of strategic management, external and internal
factors analysis, task assignment, policy and goal of a variety of business size, operation plan achievement
and performance evaluation, for competing in regional and global markets, risk management for creating
organization value, strategic management for long-term business sustainability under politico-socio-

economic conditions and rapid technological change, other appropriate strategies

137714 w‘ﬁ’mﬂssuqsﬁmmzmsu’%mswm‘[u‘fmﬁLﬁ@mﬁufﬁm%ﬂu?umswzieﬁ’u 3 (3-0-6)
Business Innovation and Technology Management for Competitive Advantage
NANNTT WHIAR ﬂﬁiﬂizﬂﬂﬁcf%ui/@ﬂiiu’qiﬁ@LLﬂzmi‘u%‘mﬁmﬂTuTﬂﬁ N19H519AH

THiBaunisudeiufaninnssugafauaznisudnismalulad n1sudmauianssugsiaadsns

nagmsimnissmamalilad AnuasiinufifdeaduunAnidesiudsafunmsimrasiteys

ﬂuﬁﬂ?ﬁfiﬂ;j (Big data analytics) wazwAlulag Blockchain, ﬂ’ﬁL%?JNTEIQﬂﬂ?—.lq‘lflﬁ‘l/l’lx‘lﬂ’ﬁ‘]_l%iﬁ’ﬁL‘VlﬂTuTﬂﬁ

AUNAYNEN9GINT NITARUIAMNFINITOUATNITUINITHIANTINGINY UazNTHANEN
Concepts, principles, and application of business innovation and technology management,

competitive advantage through innovation and technology, modern management of business innovation,

technology management strategy, the study and practice of cutting edge technologies and concepts
related to analysis of big data and Blockchain technology , integration between strategy on technology

management and business, developing innovation capability and innovation management, and case study

11
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E-Business and E-Commerce Management

gafadldnnsefind n1susnisBresiidsuazansanma lassadnofingisansdnemidy
sUuuunIsAfiugsieamsudaeniise n1simuinaznistdUsslomindneinsvesncdng
MMTIUNLNAYNE NeUlssifiuuasnensaigsiednesidss nsiimasinaievialan nisafae
wwwlfiRnaanasdidannsefindnaln AsaeflauaTHansEny weAnssniuslng n1snann
uuBumesln uarnislayanfenssndaenisaszndrenagafa tudiunsUsulqed syandnmn
wazn1sandiue n1sadiuleddaeniiss avndaendelunisndeddidnnsaiindszuunig
F19xAnluBaenRsy BrasRsaiuesusTsn NOUHIY LAXENTHNLINABNNIFIAN

E-business, e-commerce and information management, e-commerce infrastructure, forms of
e- business, development and utilization of firm resources, e-business strategy, assessment and forecast
of e-commerce, analysis of global markets, action plan discussion, e-marketplace, mechanics, tools,
and their impacts, customer behavior, advertising of inter-organizational e-commerce activities in efficiency

and cost saving, e-commerce website designs, e-commerce security systems, e-commerce payment

systems, e-commerce and ethics, laws and social environment

137716 msé’mmsﬁﬁu‘f@%ﬂﬁmﬁmzm\‘l‘[eziqﬂmumi’ﬂ?wai 3(3-0-6)
Modern Logistics and Supply Chain Management
waAnn19n13UsNIsnladsfnduazviasldgunin nianeansalnandiesnisuas

ﬂ’]‘jﬂ%ﬂﬂ?dmmLL@Ju?J”]Gfumiwmﬂiﬁﬁ N19IIURUNTTHRALAZNITATUANNTINE R N1199AN13

AUFIAIARIA D AN ANFIHNTD TN U e T ﬂ”]’i’%/ﬂ‘%ﬂL%Gﬂ@ﬂ“tflﬁr’ﬁﬂ‘lﬁ’%/ﬁ_lﬂﬁ‘iU%‘lﬂ’l’i‘lx‘i’NPﬁﬂqﬂﬂﬂu

adelnd n13u3nsAfen1TnAnuarnITsenA NN anTHITELeT1 SEUUANTRINARINSY

masnaulabiladsfnduasiasldgunm msimansiiieyabuiasldgunin nisdnnnsaansds
vinslggunnlisaunnsaifdman neusulqsuszansaiwsiaslgunmdiaog SCOR Model
Concepts of modern logistics and supply chain management, demand forecasting and forecast
accuracy improvement, production planning and control, inventory management for competitive
advantage, strategic procurement in modern supply chain management, capacity management and
long term capacity planning, information systems for logistics and supply chain decision making, data
analytics in supply chain, supply chain risk management in disruptive environment and supply chain

improvement using SCOR model

12
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Management for Social Enterprise

LLmﬁmﬁ/u‘gm Juuuy ﬁ%mﬁﬁﬂLﬁuqﬁﬁwmﬁ@mﬁlﬁﬂﬁmu UIUNAY ] 20959719
Wodaan nsudmanagnsdniugsiafiadean niauniayanaluaninundangaiaii odons
1190311911985 N1anaadinsugsfafiadenn nastisnsitigmi Tnaiunisliuinnges
Tunsuftlatinn s3es3snnegsfiauaznadiine

Basic concepts, forms and methods of conducting business in social enterprise, various contexts of
social enterprise, strategic management for social business, personnel management in a social business
environment, financial management, social business marketing, problem analysis with an emphasis on

the use of innovation, business ethics and case studies

146700 nuIBINgELUUIiNaSUsEAULFIRANED 3(3-0-6)

Intensive English for Graduate Studies ({3isiunsanfin)

AN EIBIIEINT UTENN289UNEH N19EURATNNTTENIEAAT1E LavAeTel
NM9@ENTTALERRY N1 T8WEEIAIN NTUAANAIINA ATiueE19EGa 19040y 10 saungiula

a 7 P [ a & a ¢ A PP a A o

mananaznsden nstdmaluladuargmieyadidnnsaindilauasminandififisfiaady
wdafiauaulauacidrBneeeny sruudeBonarnisidaudneda

Academic English, types of reading texts, analytical reading and writing, paragraph writing,

essay writing, expressing critical opinion towards reading texts through speaking and writing, using

technology and electronic data base, citation system, and writing citation

13
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2. pimgaHIEnEw 9
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AMUANITAITZRW
No. Semesters ANANTYY ANE99HLHNRRAF19YIR | Grand Total
1 Semesters 1 25,000 10,000 35,000
2 Semesters 2 25,000 10,000 35,000
3 Semesters 3 25,000 10,000 35,000
4 Semesters 4 25,000 10,000 35,000
5 Semesters b 25,000 10,000 35,000
6 Semesters 6 25,000 10,000 35,000
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